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S.N. Company Name

1. Open Visit Nepal Travels & Tours Pvt.Ltd
CIWEC Hospital Travel Medical Center
Nepal Clearing House (NCHL) Ltd.
Buddha Air

Fishtail Holidays Pvt.Ltd.

Air Dynasty Heli Services

Linkage Tours & Travels Pvt.Ltd
Roaming Nepal Travel & Tours Pvt.Ltd
9. Yeti Airlines

10. | Rupakot Resort

11. Good Luck Adventure Travel Pvt.Ltd
12. Simrik Air
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1. Magical Nepal Treks & Tour Pvt.Ltd

C.T. Himalayan Trip Travel Pvt.Ltd

Great Pokhara Tours & Travels Pvt.Ltd

Gurkha Arms Tours & Travels Pvt.Ltd

Wood Apple Tours & Travels Pvt.Ltd

Lakeshore Tours & Travels Pvt.Ltd

Envision Tours & Travels Pvt.Ltd

Glorious Adventure Travels & Trek Pokhara Pvt.Ltd
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